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In places where relevant, results from the 2017 Student Marketing Survey are compared to the results of the 2012 student
marketing survey. Results shown are from 2017 unless otherwise noted.

Response Demographics

687 students (23% of current student enrollment) took this survey, but not all respondents completed all questions.
Fall 2017 unduplicated student headcount: 3,021.

Age Gender
35%
30% 29%
25% Male 29%
196
20% 19% 19%
153 14% Female 71%
477
10%
10%
8%
5%
1%
0% f— Total # R :673
18-24 Under 18 30-39 25-29 40-49 50-64 65+ otal # Responses:
Total # Responses: 665

Race/Ethnicity

Current Actual 2016-17 NPC Student Demographics (not from survey): 6,121 students enrolled in
credit classes | Age: Under 18, 38%; 18-24, 31%; 25-29, 10%; 30-39, 11%; 40-49, 5%; 50-64, 4%; 65+, 1%;
Gender: 58% Female, 42% Male | Race/Ethnicity: White, non-Hispanic, 47%; American Indian/
Alaska, 33%; Hispanic/Latino, 11%; Other 9%.

White, American Indian/
) Non-Hispanic, 38% Alaska, 48%
What NPC campus/center location do you take classes at MOST often? 254 319
Campus Location
Total # Responses: 673
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What is the ZIP code of the city/town you currently LIVE in?

82% of respondents live Total # Responses: 673
in these zip codes:
86047 91 13.5% -
85937 65 9.7%
86025 65 9.7%
85901 63 9.4% SartiFe
85941 45 6.7% )
86033 45 6.7% 5
85936 34  5.1% Albuqueraue
86032 25 3.7%
85939 23 3.4%
85925 17 25% AT N A NEW MEXIC
85929 14 21% ® o
86034 12 1.8% Phoenix Gila @ational
86505 12 1.8% iy Farest
86042 11 1.6%
85935 10 1.5% & ® :
86031 10 15% Tucson el
85928 9 1.3% El Paso
Media Questions
Q1: Rank the way you receive your news and information in order from most used (#1) to least used (#5).
2012 Survey Results

Printed Newspaper (wMi, Tribune, Herald, etc.)

62 Radio

Internet News Site (Yahoo, Google, CNN, Fox, etc.)
\MOST 1 2 3 a

Ranking of all #1 answers

LEAST 5
1 Printed Newspaper 17% 117 12% 80 17% 114 20% 136 35% 240
2 Radio 9% 62| 24% 162 26% 179 25% 174 16% 110
3 Television 13% 89| 15% 103 28% 189 23% 155 22% 151
4 Social Network Site 44% 299| 18% 123 12% 84 17% 114 10% 67
5 Internet News Site 17% 120 32% 219| 18% 121 16% 108| 17% 119

Total # responses for each outlet, 687

Q2: Do you read ANY local newspapers (print or online)?

(1, most used; 6 least used)
1. Television

2. Internet News Site

3. Radio

4. Social Network Site

5. Printed Newspaper

6. Online Newspaper

25% Read Local Age Age @ Age Row
Newspaper = 14-21 22-35 36+ Total
20%
No, 37% No 51.7% | 25.2% | 26.1% | 239
251 15% Yes 48.3% | 74.8% | 73.9% | 426
Yes, 63% 10% ColumnTotal | 263 | 226 | 176 | 665
436
[
. B E =
White Navajo Arizona Tribune Navajo-Hopi Ft.Apache Snowflake Navajo Tutuveni Maverick
l:j/lountgin Times  Republic  News  Observer Scout Herald  Post Magazine
Independent

Most Read Local Newspapers

Average # of newspapers read - 2; Total # Responses: 879
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Q3: How do you watch TV programs?

Q4: How do you listen to music?

c y Live Streaming
omputer, 33% : : °
Spotfiy, etc.)
Local Radio Station 28%
MP3 Player, Smart
Vel 26%
Phone, iPod
satellite TV 25%
Satellite Radio (XM,
Radio { 14%
Sirius)
Cable TV Total # Respoqs%% Total # Responses:
’ Other 2% 1,336
0% 5% 10% 15% 20% 25% 30%
0% 5% 10% 15% 20% 25% 30%
Age Age Age Age Age Age
14-21 22-35 36+ 14-21 22-35 36+
How do you watch your TV programs? How do you listen to your music? |
Cable TV 14.8% 9.7% 15.5% Livestream 33.1% | 30.1% | 22.5%
Satellite 17.7% | 27.2% | 36.4% Satellite Radio 11.0% 16.6% 16.8%
SmartPhone 33.6% 29.5% 17.2% MP3/SmartPhone 31.0% 25.1% 18.1%
Computer/Laptop/Tablet 33.8% | 33.6% | 31.0% Local Radio Station 23.0% | 26.2% | 38.6%
Other 1.9% 2.1% 4.0%
2012 Survey Results
Q: How do you watch TV programs?
62% satellite
47% cable
Answers are from two different questions.
Q5: What radio stations do you listen to?
367 students indicated they listen to
Listen to Radio Time of Day Listening the radio along with other music out-
30% _ lets and 84 of those listen to the radio
. Total # Responses: 634 only. The average age of the 367 stu-
25% dents is 30 years old. The average age
20% of radio only listeners is 39 years old.
No, 47% 15%
o
320 Yes, 53% 10%
367 2012 Survey Results
5% . .
° . Q: Do you listen to the radio?
0%
Morning Evening Afternoon Mid-day Night (10 Late 87% yes
(6-10a.m.) (4-10 (2-4p.m.) (10a.m.- p.m.-2 night/Early 13% no
p-m.) 2pm) - am) (zniogr:ff) Q: How often do you listen?
Total # Responses: 687 o i
T Most Li d To Radio Stati 6% daily
op 10 Most Listened To Radio Stations 24% 2-3 times per week
12.7% Total # Responses: 1,234
129 11.4% 1% 7% once per week
4% monthly
10%
5 7.6% A: Top 6 Radio Stations in 2012:
8% 6.6% 6.3% 6.2%
% . <2 5.9% aso 1.92.5 KTHQ
% o 2.102.9 KQST
2% 3.95.7 KWKM
0% 4. 93.9 KMGM
95.7 FM, 101.7 FM, 92.5FM,  92.9 FM, KAFF, 660 AM KTNN,  105.5 FM, 88.1FM, 92.1FM, KZUA, 107.3 FM, 5. 660 KTNN
KWKM, KQAZ, KTHQ, Country Country Country KSNX, Classic KNNB, Variety Country KFXR, Country
Contemporary Contemporary Hits 6.92.9 KAFF
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Q6: How often do you go to the movie theatre?

39% \ 2012 Survey Results
Almost ever 6%, Never, 40 Q: How often do you go to the movie theatre?
week, 22 y 36% Every coup?e of months
25% Once or twice per year

17% Once per month
13% 2-3 times per month
6% Never
3% Almost every week

36%
Every couple
of months,
249

*No change from 2012 to 2017.

17%
Once per month,
114

25%
Once or twice
per year,
168 Total #

Responses:
681

Computing & Internet

Q7: Do you own a smart phone (can browse the internet)? Q8: Does your phone plan have UNLIMITED texting?

Note: The NPC web-
9% No site www.npc.edu
64 had 29,881 mobile
device connections
in 2012. From Nov.
24,2016 - Nov. 24,
2017, there were
102,101 mobile

device connections.
- Google Analytics

92% Yes 91% Yes
624 617

Total # Responses: 681 Total # Responses: 681
2012 Survey Results 2012 Survey Results
Q: Do you own a smart phone? Q: Do you send and use text messages?
51% yes 88% yes
49% no 12% no
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Q9: Do you have access to the internet at your HOME?

No, 50%
337

Yes, 50%
337

Total #
Responses:
678

Q11: How do you have access to a desktop computer/laptop for NPC
school work? Select the option you use MOST often.

Q10: WHERE do you access the internet MOST often?

4%, Work, 30 2%, Other, 14
%

Free WiFi
Hotspot,
30

2012 Survey Results

Q: WHERE do you
access the internet
MOST often?

61% Home

15% NPC

11% Cell phone
7% Work
6% Other

32%
Cell Phone,
217
Total #
Responses:
678

Surface Pro, etc.)?

Q12: Do you own a TABLET (iPad, Amazon Fire,

3% 2%, Friend’s/Relative’s, 17
PubI|c1Ié|brary, 0%, Chapter
4%
Work, 29
7% No, 50% Yes, 50%
Parent’s, 337 337
a7 22%
NPC Se
1 48’ Own Computer,
418
Total #
Resgggses:
Total #
Responses:
678 2012 Survey Results
Q: Do you own or have access to a TABLET?
78% no, 22 yes

Q13: Which content are you MOST interested in on the internet? Rank in order, #1 most interested, #7 least interested.

|

'I

Second
| most interested | Most interested |

M News
M Social Networking (Facebook, Instagram, Twitter, etc.)
M Politics
[l Sports
Education/Research
[ Job Search

I Shopping
Total # Responses: 678
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Social Media

Q14: What social media sites/apps do you use? Select all that apply. Q15: Rank social media sites/apps in the order YOU most use them.
Facebook 23.4% Facebook 52.2%
YouTube 23.3%
YouTube 18.5%
Instagram 14.7%
SnapChat 12.3%
SnapChat 14.1%
Instagram 8.4%
Pinterest 12.1%
Twitter Pinterest  5.7%
Tumblr Twitter  2.0%

Linkedin [l 1.8%
Tumblr  0.5%

Other . 1.4%

Linkedin  0.2%
WhatsApp .1.2%

Flickr - 0.1% Total # Responses: 2,273 WhatsApp  0.2% Total # Responses: 2,151
o3 5% 10% 15% 20% i 10% 20% 3% a0 50015
Q16: Have you ever visited any of NPC’s Facebook pages? Q17: What is your preferred way to get important, non-emergency infor-

mation about NPC? (college events, important deadlines, financial
aid dates, bookstore notices, etc.)

5%, NPC
Websites, 36

3%, Social Media, 19

44%, Yes 56%, No

234 298

36% 56%
Student Email ) Text Message,
Account, 381
240

Total # Responses: 532

Total #

Responses:
Visit NPC’s Age Gender 676
Facebook pages Age 14-21 | Age 22-35 | Age 36+ | Female Male
No 49.8% 38.5% 43.2% 42.3% 49.0%
Yes 285% | 42.9% | 33.5% | 39.4% | 23.0% 2012 Survey Results
No Age/Gender Given | 21.7% 18.6% | 23.3% | 18.2% | 28.1% Q: What is your preferred way to get important, non-
emergency information about NPC? (in order from
most to least)
2012 Survey Results 1. NPC website 4. Postal Mail
Q: Have you ever visited NPC’s Twitter or 2. NPC email 5. Social Media
Facebook pages? 3. Text Message

8%, Facebook
2%, Twitter
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NPC Information & Publications

Q18: How often do you login/check your NPC student email account?

4%, Almost never, 1%, Didn’t
forward to personal 3%, Never, 18 - know | had
account, 24 an account,

6

3%, Once or twice/
semester, 24

3%, Once/
month, 24
7%, Every 64%
2-3 weeks, 15% 2-3 times/week
46 Once/week, or more, 430
103
Total #

Responses: 675

2012 Survey Results

Q: Were you aware that you have an official NPC student
email account? 82% yes, 18% no

Q: Have you ever logged into/used your NPC student email
account? 56% yes, 44% no

Q20: Do you ever read the Eagle Briefs newsletter
posted in the NPC restrooms?

36%, Yes,
frequently,

15%, No, 240

never read,
104

34%, Yes,
once in a while,
231
Total #

Responses:
676

2012 Survey Results

Q: Do you ever read the Eagle Briefs news-
letter posted in the NPC restrooms?

53% yes, 47% no
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Q19: Do you ever read the printed posters/announcements
on the NPC campus/center bulletin boards?

6%, Once every 5%, Never read, 36

month, 43

8%
Never
seen,
52

32%
Onceina
great while,

18% 216

Once every
couple of weeks,
123
31%
Every week,

p.
06 Total #
Responses:

676

2012 Survey Results

Q: Do you ever read the printed posters/announcements on
the NPC campus/center bulletin boards?
84% yes, 16% no; Of the 84% who said yes:
67% Every week; 25% Once every couple of weeks
6% Less than once per month; 2% Once per semester

Q21: Are you aware of AskNPC? 28% Yes, 72% No
Of those who answered yes, frequency of use:

15%

Couple timesH
semester,

28

23%
Only once,

44
17%

Maybe 2-3
times/year,
32

#of Yes
Responses:
188

Q22: Do you know what a NPC Merit account or badge is? 21% Yes, 79% No

Know what Account/Badge is = Age 14-21 | Age 22-35 Age 36+ Row Total
No 83.3% 74.8% 77.3% 524
Yes 16.7% 25.2% 22.7% 141
Column Total 263 226 176 665

Of those who answered “yes,” 58 said they had looked at or added

information to

their Merit page. (http://npc.meritpages.com)




Q23: Do you use the ONLINE class schedule search to find your classes?

as 65%’
i 442
o
Hao 2 353& 9
Total # responses 675
| [ | I | | | 1 |
o 50 100 150 200 250 ] 350 400 450

2012 Survey Results

Q: Have you ever used the NPC online
class schedule search?
56% yes, 44% no;
21% said they didn’t know about it

Q24: Have you ever seen or read NPC’s Career Focus magazine?

No, 66%
445

Total # Responses: 675

Yes, 34%
230

Interest in an NPC degree/certificate program

0/
Improve knowledge of/teach something new about NPC [

— 1

| |

Give information about NPC to pass on to someone else

Desire to take classes at NPC before
transfer to a university

Improve/change opinion of NPC in a positive way

Cause to contact NPC | NG
||

None of the above

Note: The 230 respondents who indicated they had seen/read the magazine could select more than one impact statement
about the magazine. Therefore, the total number of these responses was 523. The magazine is published two times per year.

Q25: Have you ever purchased any of the NPC logo t-shirts or sweatshirts at the campus/center front offices?

No, 75%
508

Yes, 25%
167

100%
Average Average Average

90% favorability favorability favorability
80% 7 7 8
0%

60%

S50%

40%

30%

20%

10%

0%

Style Selection Price
S B 1-4 (Unfavorable) m5 m6 m7 m8 m9 W10 (Wonderful)

Price range for NPC t-shirts and sweatshirts is $6 to $26. Items are sold at cost.

Total # Responses: 675
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